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COMMENT 

Great data and great images 
Great data is a critical enabler of success  whether youôre a business, 

public sector  agency or any other form of organisation out there 

engaging with the world. This is increasingly so. 

People want to interact with you for multiple 

reasons, online or off-line (or both in combination) 

and often they demand speed and precision. Your 

success depends, at least partly, on delivering 

exactly what they want and on receiving from 

them what you want. Al l of this is increasing too! 

Steve reflects on how the potential in great data 

has brought IT and marketing people together. 

Two professions with traditionally very different 

orientations are now happily joining forces ï 

definitely a sign of things to come! 

the vision and tenacity of GS1 member 

businesses throughout New Zealand, and 

Ceres Organics is a great example (pp4ï5). 

Everyday GS1 staff are working with businesses 

of all types and sizes to support their success 

with data standards. In this SCAN, we report 

on the progress being made by several other 

excellent examples of Kiwi endeavour, in artisan 

food, childrensô garments, surgical healthcare 

and fresh produce. Happy reading. 

Great data really matter and increasingly, so will 

great digital images of things that are bought 

and sold, and of organisational brands and 

locations. Again, success in business, and other 

fields, increasingly depends on you having 

relevant and accurate images instantly to hand 

for marketing and sales, for space planning and 

for other purposes. 

But what are great data? Think of them as 

pieces of information that are highly relevant, 

accurate and instantly understandable in 

context of each interaction. Great data can 

identify and describe products and services, 

markets and customers, or organisations, 

locations and activities. And they can be 

information of greater or lesser detail. 
In recent years, GS1 New Zealand has 

developed a service that provides standardised, 

high quality images of consumer products. We 

have done so to support a growing need of 

members in the food and grocery sector ï a 

need for images alongside their data (especially 

master product data loaded onto the National 

Product Catalogue for its synchronised sharing 

with large retail groups, including Foodstuffs). 

This all seems obvious é until you think about 

whatôs required to capture and share great data 

(when, where and how) so they wil l enable 

success in a particular business. 

Data standards are a huge part of the answer. 

GS1 standards in particular clarify and simplify 

the information required for a vast (and growing) 

array of uses. They also make it instantly 

intelli gible to a vast array of other parties ï and 

they minimise the risk of information being 

irrelevant or wrong. 

From this month on, GS1 includes the services 

of Images in Space to members and others. We 

have acquired the Images in Space business, 

and I warmly welcome Barry Pyle and his team 

into GS1 (see p7). Images in Space wil l be 

integrated into GS1 and become the core of a 

much enhanced service offering for the creation 

and storing of product images. 

Businesses have, of course, grappled with the 

great data challenge for years and in New 

Zealand, none more so than the leading 

companies in our food and grocery sector. 

In this SCAN, we are delighted to talk with Steve 

Anderson of Foodstuffs South Island about his 

priorities in this area (see pp10ï15). Having led a 

huge recovery effort from the Christchurch 

earthquakes, Steve is now focused on unlocking 

the potential for great data to enhance 

Foodstuffsô offering to individual customers and 

to further strengthen his organisationôs 

inventory and supply chain management. 

GS1 is committed to providing members with 

standards (data and images) that enable them 

to succeed in an increasingly complex, 

fast-paced and inter-connected world. The 

current rise of omni-channel retailing reflects 

that world (see p8). 

Dr Peter Stevens 

Chief Executive 

Obviously our standards are just one enabler 

ï success has many components. We applaud 
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We recently farewelled Shaun Bosson 

from his role as GS1 New Zealandôs  Chief 

Operating Officer. He has moved on to 

leadership of Wood Engineering 

Technology Ltd. Shaun has made a huge 

contribution to the development of GS1 

services and operating systems over the 

past 10 years. I thank Shaun for his 

foresight and tireless work on behalf of 

GS1 members in this country. 

 
We are very fortunate to have Richard 

Manaton join us as Interim Chief 

Operating Officer. Richard has previously 

been a GS1 Board member. He has 

extensive FMCG experience in the United 

Kingdom, Asia and New Zealand. He has 

held senior roles with Fonterra, Bass Plc, 

Rank Hovis McDougall, Countdown and 

Goodman Fielder Wattie. 
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ʉʊʋɼʀɱɸ ʅɸ ʉʃʋʏɸɱ 

ʆʨʛʘʥʩʢʘ ʍʨʘʥʘ  

ʧʦ ʥʘʿʚʠʩʦʢʠ ʩʪʘʥʜʘʨʜʠ 
 

ʉʝʨʝʩ ʆʨʛʘʥʠʢʩ (Ceres Organics) ʝ ʙʨʝʥʜʠʨʘʥ ʙʠʟʥʠʩ ʟʘ 

ʧʨʦʠʟʚʦʜʩʪʚʦ ʥʘ ʭʨʘʥʘ ʙʘʟʠʨʘʥ ʥʘ ʥʘʿʚʠʩʦʢʠʪʝ ʩʪʘʥʜʘʨʜʠ ʟʘ 

ʧʦʪʝʢʣʦ, ʢʚʘʣʠʪʝʪ ʠ ʙʝʟʙʝʜʥʦʩʪ ʥʘ ʧʨʦʠʟʚʦʜʠʪʝ. ʉʝʨʝʩ ʝ 

ʥʘʿʛʦʣʝʤʠʦʪ ʥʦʚʦʟʝʣʘʥʜʩʢʠ ʜʠʩʪʨʠʙʫʪʝʨ ʥʘ ʦʨʛʘʥʩʢʘ ʭʨʘʥʘ, ʩʦ 

ʧʨʝʮʠʟʥʘ ʩʝʨʪʠʬʠʢʘʮʠʿʘ ʥʘ ʧʨʦʠʟʚʦʜʠʪʝ ʠ ʠʥʪʝʛʨʠʪʝʪ ʥʘ 

ʩʠʥ˅ʠʨʦʪ ʥʘ ʩʥʘʙʜʫʚʘˁʝ. 
 

ʇʦʪʝʢʣʦʪʦ ʠ ʠʟʚʦʨʦʪ ʥʘ ʧʨʦʠʟʚʦʜʠʪʝ ʠ 

ʥʠʚʠʦʪ ʢʚʘʣʠʪʝʪ ʠ ʙʝʟʙʝʜʥʦʩʪ, ʟʘ ʥʘʩ 

ʠʤʘʘʪ ʥʘʿʚʠʩʦʢʘ ʚʘʞʥʦʩʪñ, ʚʝʣʠ 

ɼʠʨʝʢʪʦʨʦʪ ʥʘ ʉʝʨʝʩ ʆʨʛʘʥʠʢʩ - ʅʦʝʣ 

ɷʦʟʝʬʩʦʥ (Noel Josephson). Ăʊʦʘ ʟʥʘʯʠ 

ʜʝʢʘ ʩʝʢʦʛʘʰ ʤʦʞʝʤʝ ʜʘ ʜʝʤʦʥʩʪʠʨʘʤʝ 

ʜʝʢʘ ʥʘʰʠʪʝ ʧʨʝʭʨʘʤʙʝʥʠ ʠ ʜʨʫʛʠ 

ʧʨʦʠʟʚʦʜʠ ʩʝ ʦʜʨʞʣʠʚʦ ʧʨʦʠʟʚʝʜʝʥʠ 

ʧʨʝʢʫ ʧʨʠʤʝʥʘ ʥʘ ʦʨʛʘʥʩʢʠ ʠ/ʠʣʠ 

ʙʠʦʜʠʥʘʤʠʯʥʠ ʤʝʪʦʜʠ
1
 ʠ 

ʜʝʢʘ ʥʘʰʠʪʝ ʩʠʥ˅ʠʨʠ ʥʘ ʩʥʘʙʜʫʚʘˁʝ ʩʝ 

ʝʢʦʣʦʰʢʠ ʠ ʩʦʮʠʿʘʣʥʦ ʦʜʛʦʚʦʨʥʠñ. 
 

ʅʦʝʣ ɷʦʟʝʬʩʦʥ, ʉʝʨʝʩ ʆʨʛʘʥʠʢʩ 
 

ʂʦʤʧʘʥʠʿʘʪʘ ʝ ʤʥʦʛʫ ʪʝʤʝʣʥʘ ʚʦ ʢʦʨʠʩʪʝˁʝʪʦ ʥʘ GS1 ʩʪʘʥʜʘʨʜʠʪʝ ʟʘ  ʠʜʝʥʪʠʬʠʢʘʮʠʿʘ 

ʥʘ ʪʨʛʦʚʩʢʠʪʝ ʝʜʠʥʠʮʠ, ʫʧʨʘʚʫʚʘˁʝ ʩʦ ʧʦʜʘʪʦʮʠʪʝ, ʥʠʚʥʦ ʩʦʙʠʨʘˁʝ ʠ ʨʘʟʤʝʥʘ, ʢʘʢʦ 

ʧʦʜʜʨʰʢʘ ʥʘ ʘʚʪʝʥʪʠʬʠʢʘʮʠʿʘʪʘ ʥʘ ʧʨʦʠʟʚʦʜʠʪʝ, ʦʧʝʨʘʪʠʚʥʘʪʘ ʝʬʠʢʘʩʥʦʩʪ ʠ 

ʢʘʧʘʮʠʪʝʪʦʪ ʟʘ ʩʣʝʜʣʠʚʦʩʪ ʠ ʦʪʧʦʚʠʢʫʚʘˁʝ ʠ ʧʦʚʣʝʢʫʚʘˁʝ ʥʘ ʧʨʦʠʟʚʦʜʠʪʝ ʚʦ ʩʣʫʯʘʿ 

ʥʘ ʧʦʪʨʝʙʘ. 
 

ʉʝʨʝʩ ʆʨʛʘʥʠʢʩ ʝ ʢʦʤʧʘʥʠʿʘ ʚʦ ʧʨʠʚʘʪʥʘ ʩʦʧʩʪʚʝʥʦʩʪ ʩʦ ʩʝʜʠʰʪʝ ʚʦ ɱʫʞʝʥ ʆʢʣʝʥʜ. 

ʊʘʘ ʚʦ ʩʚʦʝʪʦ ʧʦʨʪʬʦʣʠʦ ʠʤʘ ʧʦʚʝ˃ʝ ʦʜ 4500 ʧʨʦʠʟʚʦʜʠ, ʘ ʤʥʦʛʫ ʦʜ ʥʠʚ ʩʝ 

ʙʨʝʥʜʠʨʘʥʠ ʧʘʢʫʚʘʥʠ ʧʨʝʭʨʘʥʙʝʥʠ ʧʨʦʠʟʚʦʜʠ ʠʣʠ ʧʨʝʭʨʘʥʙʝʥʠ ʩʦʩʦʪʦʿʢʠ ʥʘ ʉʝʨʝʩ 

ʆʨʛʘʥʠʢʩ: ʩʠʨʦʚʠ ʟʨʥʘ, ʿʘʪʢʘʩʪʠ ʧʣʦʜʦʚʠ, ʧʨʦʮʝʩʠʨʘʥ ʟʝʣʝʥʯʫʢ ʠ ʬʣʘʰʠʨʘʥʠ 

ʧʠʿʘʣʦʮʠ. ʀʩʪʦ ʪʘʢʘ ʜʝʣ ʦʜ ʧʨʦʨʪʦʣʠʦʪʦ ʩʝ ʠ ʧʨʦʠʟʚʦʜʠʪʝ ʟʘ ʣʠʯʥʦ ʟʜʨʘʚʿʝ ʠ 

ʙʣʘʛʦʩʦʩʪʦʿʙʘ, ʢʘʢʦ ʠ ʧʨʝʧʘʨʘʪʠ ʟʘ ʯʠʩʪʝˁʝ ʠ ʦʜʨʞʫʚʘˁʝ ʥʘ ʜʦʤʦʪ. 
 

ʂʦʤʧʘʥʠʿʘʪʘ ʛʠ ʩʥʘʙʜʫʚʘ ʧʨʘʢʪʠʯʥʦ ʩʠʪʝ ʤʘʣʦʧʨʦʜʘʞʥʠ ʩʠʥ˅ʠʨʠ ʥʘ ʭʨʘʥʘ ʚʦ ʅʦʚ 

ɿʝʣʘʥʜ, ʘ ʦʜ 2007 ʠ ʛʦʣʝʤ ʙʨʦʿ ʚʦ ɸʚʩʪʨʘʣʠʿʘ, ʩʦ ʩʚʦʿʘʪʘ ʛʣʘʚʥʘ ʧʨʦʛʨʘʤʘ ʥʘ ʦʨʛʘʥʩʢʠ 

ʧʨʝʭʨʘʥʙʝʥʠ ʧʨʠʦʟʚʦʜʠ.  ʀʩʪʦ ʪʘʢʘ ʧʨʦʠʟʚʦʜʠʪʝ ʥʘ ʉʝʨʝʩ ʆʨʛʘʥʠʢʩ ʤʦʞʘʪ ʜʘ ʩʝ 

ʧʨʦʥʘʿʜʘʪ ʠ ʚʦ ʤʘʘʣʩʢʠʪʝ ʧʨʦʜʘʚʥʠʮʠ, ʚʦ ʪʨʛʦʚʠʿʘʪʘ ʥʘ ʛʦʣʝʤʦ ʠ ʫʛʦʩʪʠʪʝʣʩʪʚʦʪʦ ʠ 

ʢʝʪʝʨʠʥʛʦʪ. ʅʝʢʦʣʢʫ ʙʠʟʥʠʩʠ ʩʦ ʦʨʛʘʥʩʢʘ ʭʨʘʥʘ ʚʦ ʟʝʤʿʘʪʘ ʫʩʧʝʚʘʘʪ ʜʘ ʙʠʜʘʪ ʜʦʩʪʦʝʥ 

ʨʠʚʘʣ ʥʘ ʉʝʨʝʩ ʆʨʛʘʥʠʢʩ. 

 

ʉʝʨʪʠʬʠʢʘʮʠʿʘ 
 

ʉʝʨʝʩ ʆʨʛʘʥʠʢʩ ʝ ʩʝʨʪʠʬʠʮʠʨʘʥ ʩʦ ɹʠʦɻʨʦ (BioGro) ʩʝʨʪʠʬʠʢʘʪʦʪ ʥʘ ʥʘʿʧʨʝʩʪʠʞʥʦʪʦ 

ʠ ʥʘʿʚʣʠʿʘʪʝʣʥʦʪʦ ʩʝʨʪʠʬʠʢʘʮʠʩʢʦ ʪʝʣʦ ʚʦ ʦʚʦʿ ʜʝʣ ʦʜ ʩʚʝʪʦʪ. ɹʠʦɻʨʦ ʿʘ ʧʨʝʛʣʝʜʫʚʘ 

ʜʦʢʫʤʝʥʪʨʘʮʠʿʘʪʘ ʟʘ ʩʝʢʦʿʘ ʧʨʘʪʢʘ ʧʨʠʤʝʥʘ ʦʜ ʩʪʨʘʥʘ ʥʘ ʉʝʨʝʩ ʆʨʛʘʥʠʢʩ ʟʘ ʜʘ ʩʝ 

ʧʦʪʚʨʜʠ ʜʝʢʣʘʨʠʨʘʥʠʦʪ ʦʨʛʘʥʩʢʠ ʠ/ʠʣʠ ʙʠʦʜʠʥʘʤʠʯʝʥ  

ʩʪʘʪʫʩ  ʥʘ ʧʨʦʠʟʚʦʜʩʪʚʦʪʦ ʠ ʨʘʢʫʚʘˁʝʪʦ ʜʦ ʤʦʤʝʥʪʦʪ  

ʥʘ ʧʨʠʝʤ. 
 

ɹʠʦɻʨʦ ʃʦʛʦʪʦ ʩʦ ʛʦʨʜʦʩʪ ʛʦ ʥʦʩʘʪ ʩʠʪʝ ɹʨʝʥʜʠʨʘʥʠ  

ʧʨʝʭʨʘʥʙʝʥʠ ʧʨʦʠʟʚʦʜʠ ʥʘ ʢʦʤʧʘʥʠʿʘʪʘ: Zito, Oqua ʠ  

Ruby Grove, ʢʘʢʦ ʠ ʧʨʦʠʟʚʦʜʠʪʝ ʦʜ ʙʨʝʥʜʦʪ ʢʦʿ ʛʦ ʥʦʩʠ  

ʠʤʝʪʦ ʥʘ ʩʘʤʘʪʘ ʢʦʤʧʘʥʠʿʘ - Ceres Organics. 

 
 

 
 

 

 

 

ʂʦʤʧʘʥʠʿʘʪʘ ʝ ʧʦʩʚʝʪʝʥʘ ʢʦʥ 

ʧʦʯʠʪʫʚʘˁʝ ʥʘ ʧʨʠʥʮʠʧʠʪʝ ʟʘ ʬʝʨ 

ʪʨʛʦʚʠʿʘ ʩʦ ʩʚʦʠʪʝ ʧʘʨʪʥʝʨʠ ʢʦʠ ʩʝ 

ʥʘʿʤʥʦʛʫʙʨʦʿʥʠ ʚʦ ɱʫʞʥʘ ɸʤʝʨʠʢʘ ʠ 

ɸʟʠʿʘ. ʉʝʨʝʩ ʆʨʛʘʥʠʢʩ ʩʦʨʘʙʦʪʫʚʘ ʩʦ 

ʥʘʜ 450 ʦʜʛʣʝʜʫʚʘʯʠ ʠ ʟʜʨʫʞʝʥʠʿʘ ʥʘ 

ʦʜʛʣʝʜʫʚʘʯʠ, ʧʨʦʠʟʚʦʜʠʪʝʣʠ ʠ ʨʘʟʥʠ 

ʜʨʫʛʠ ʚʠʜʦʚʠ ʥʘ ʜʦʙʘʚʫʚʘʯʠ. 
 

ɷʦʟʝʬʩʦʥ ʠ ʥʝʛʦʚʠʪʝ ʢʦʣʝʛʠ ï 

ʜʠʨʝʢʪʦʨʠ, ʩʝʢʦʛʘʰ ʩʝ ʛʨʠʞʘʪ ʟʘ 

ʣʦʢʘʣʥʠʪʝ ʩʦʮʠʿʘʣʥʠ ʠ ʝʢʦʣʦʰʢʠ 

ʨʝʟʫʣʪʘʪʠ ʥʘ ʧʨʦʠʟʚʦʜʩʪʚʦ ʠ 

ʩʥʘʙʜʫʚʘˁʝ. ʆʜ 2009 ʉʝʨʝʩ ʆʨʛʘʥʠʢʩ ʝ 

ʩʝʨʪʠʬʠʮʠʨʘʥ ʩʦ ʩʝʨʪʠʬʠʢʘʪʦʪ ʟʘ  

4 

 

 

 

 
ʀʩʪʦʨʠʿʘʪ 
 

ʉʝʨʝʩ ʆʨʛʘʥʠʢʩ ʠʟʨʘʩʥʘ ʦʜ ʧʨʚʘʪʘ 
ʥʦʚʦʟʝʣʘʥʜʩʢʘ ʫʨʙʘʥʘ ʠʥʠʮʠʿʘʪʠʚʘ ʟʘ 

ʧʨʦʠʟʚʦʜʩʪʚʦ ʥʘ ʦʨʛʘʥʩʢʠ ʟʝʣʝʥʯʫʢ ʠ 

ʥʝʛʦʚʘ ʥʝʜʝʣʥʘ ʜʠʩʪʨʠʙʫʮʠʿʘ ʜʦ 
ʜʦʤʘ˃ʠʥʩʪʚʘʪʘ ʥʠʟ ʆʢʣʝʥʜ ʚʦ ʨʘʥʠʪʝ 

1980-ʪʠ. 
 

ʆʪʪʦʛʘʰ, ʅʦʝʣ ɷʦʟʝʬʩʦʥ ʠ ʥʝʛʦʚʠʦʪ 

ʤʘʣ ʪʠʤ, ʦʜ ʢʦʠ ʥʝʢʦʠ ʠ ʜʝʥʝʩ ʩʝ ʜʝʣ ʦʜ 

ʢʦʤʧʘʥʠʿʘʪʘ, ʦʩʥʦʚʘʘ ʧʨʦʜʘʚʥʠʮʘ ʩʦ 

ʧʦʥʫʜʘ ʥʘ ʣʦʢʘʣʥʦ ʦʜʛʣʝʜʘʥʠ ʦʨʛʘʥʩʢʠ 

ʟʝʣʝʥʯʫʢ ʠ ʦʚʦʰʿʝ. ʊʠʝ ʩʚʦʿʘʪʘ 
ʧʨʦʜʘʚʥʠʮʘ ʣʦʮʠʨʘʥʘ ʚʦ ʧʨʝʜʨʘʜʠʝʪʦ ʥʘ 

ʆʢʣʝʥʜ ʿʘ ʥʘʨʝʢʦʘ: Ăʉʝʨʝʩñ ʧʦ ʈʠʤʩʢʠʦʪ 

ʙʦʛ ʥʘ ʞʝʪʚʘʪʘ ʠ ʜʘʤʥʝʰʝʥ ʩʠʤʙʦʣ ʥʘ 
ʮʚʨʩʪʘʪʘ ʚʨʩʢʘ ʧʦʤʝʺʫ ʯʦʚʝʰʪʚʦʪʦ ʠ 

ʧʨʠʨʦʜʘʪʘ. 
  
ʀ ʪʦʛʘʰ, ʢʘʢʦ ʠ ʩʝʛʘ, ɷʦʟʝʬʩʦʥ ʠ 
ʥʝʛʦʚʠʪʝ ʙʠʟʥʠʩ ʧʘʨʪʥʝʨʠ ʛʣʘʚʥʘʪʘ 

ʠʩʧʠʨʘʮʠʿʘ ʿʘ ʮʨʧʝʘ ʦʜ ʘʚʩʪʨʠʩʢʠʦʪ 

ʬʠʣʦʟʦʪ ʈʫʜʦʣʬ ʐʪʘʿʥʝʨ (Rudolf 
Steiner) ʟʘ ʙʠʦʜʠʥʘʤʠʯʥʦʪʦ 

ʟʝʤʿʦʜʝʣʩʪʚʦ. ʊʠʝ ʠʩʪʦ ʪʘʢʘ ʩʘʢʘʘʪ ʜʘ 

ʠʤ ʦʙʝʟʙʝʜʘʪ ʥʘ ʣʫʺʝʪʦ ʟʜʨʘʚʘ 
ʘʣʪʝʨʥʘʪʠʚʘ ʚʦ ʦʜʥʦʩʪ ʥʘ ʪʝʰʢʦ-

ʠʥʜʫʩʪʨʠʿʘʣʠʟʠʨʘʥʦʪʦ ʧʨʦʠʟʚʦʜʩʪʚʦ ʠ 

ʜʠʩʪʨʠʙʫʮʠʿʘ ʥʘ ʭʨʘʥʘ. 
 

ɼʠʩʪʨʠʙʫʮʠʿʘʪʘ, ʢʘʢʦ ʜʝʣ ʦʜ ʙʠʟʥʠʩ 
ʧʦʨʪʬʦʣʠʦʪʦ, ʩʝ ʨʘʟʚʦ ʚʦ 1990-ʪʠʪʝ, ʩʦ 

ʣʘʥʩʠʨʘˁʝʪʦ ʥʘ ʧʨʚʠʦʪ ʧʨʦʠʟʚʦʜ ʧʦʜ 
ʙʨʝʥʜʦʪ ʥʘ ʉʝʨʝʩ ʆʨʛʘʥʠʢʩ. ɺʦ 2001, 

ʢʦʤʧʘʥʠʿʘʪʘ ʩʝ ʩʪʝʢʥʘ ʩʦ ɹʠʦɻʨʦ 

ʩʝʨʪʠʬʠʢʘʪʦʪ ʟʘ ʦʨʛʘʥʩʢʠ ʜʠʩʪʨʠʙʫʪʝʨ. 
ɺʦ ʨʘʥʠʪʝ 2000-ʪʠ ʟʘʧʦʯʥʘ ʠ ʠʟʚʦʟʦʪ, ʘ 

ʧʨʠʪʦʘ ʛʠ ʧʨʦʰʠʨʠ ʠ ʧʨʦʜʣʘʙʦʯʠ ʩʚʦʠʪʝ 

ʙʠʟʥʠʩ ʨʝʣʘʮʠʠ ʩʦ ʦʜʛʣʝʜʫʚʘʯʠʪʝ ʠ 
ʜʠʩʪʨʠʙʫʪʝʨʠʪʝ ʦʜ ʟʝʤʿʠʪʝ ʚʦ ʨʘʟʚʦʿ.  
 

ɼʝʥʝʩ, ʢʦʤʧʘʥʠʿʘʪʘ ʚʨʘʙʦʪʫʚʘ ʥʘʜ 150 

ʣʫʺʝ ʚʦ ʩʚʦʿʦʪ ɻʨʠʥ ʉʪʘʨ ʜʠʩʪʨʠʙʫʪʠʚʝʥ 

ʮʝʥʪʘʨ ʠ ʘʜʤʠʥʠʩʪʨʘʪʠʚʥʦʪʦ ʩʝʜʠʰʪʝ, 
ɽʣʝʨʩʩʣʠ ʩʪʦʢʦʚʥʘʪʘ ʢʫ˃ʘ ʣʦʮʠʨʘʥʘ ʚʦ 

ʇʝʥʨʦʫʟ ʠ ʤʘʨʢʝʪʦʪ ʟʘ ʩʚʝʞʠ ʧʨʦʠʟʚʦʜʠ 

ʚʦ ʇʦʥʩʦʥʙʠ. 

  

   

 

 



 

 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 

 

 
 

  

 
 

ʉʊʋɼʀɱɸ ʅɸ ʉʃʋʏɸɱ 

 

 
ʠʩʧʦʣʥʫʚʘˁʝ ʥʘ EcoSocial All Fair ʩʪʘʥʜʘʨʜʦʪ, 

ʢʦʿ ʩʝ ʜʦʜʝʣʫʚʘ ʥʘ ʦʨʛʘʥʩʢʠ ʧʨʦʠʟʚʦʜʠʪʝʣʠ ʠ 

ʪʨʛʦʚʮʠ ʢʦʠ ʛʠ ʠʩʧʦʣʥʫʚʘʘʪ ʢʨʠʪʝʨʠʫʤʠʪʝ ʥʘ 

EcoSocial ʟʘ ʬʝʨ ʪʨʛʦʚʠʿʘ ʠ ʪʨʘʥʩʧʘʨʝʥʪʥʦʩʪ. 
 

ʂʚʠʥʦʘʪʘ ï ʢʦʿʘ ʚʦ ʤʦʤʝʥʪʦʪ ʝ ʥʘʿʧʨʦʜʘʚʘʥʠʦʪ 

ʧʨʦʠʟʚʦʜ ʥʘ ʉʝʨʝʩ ʆʨʛʘʥʠʢʩ, ʝ ʜʦʙʘʨ ʧʨʠʤʝʨ 

ʟʘ ʪʦʘ. ʆʚʠʝ ʟʨʥʘ ʚʦʛʣʘʚʥʦ ʩʝ ʥʘʙʘʚʫʚʘʘʪ ʦʜ 

ʦʜʛʣʝʜʫʚʘʯʠ ʦʜ ɱ. ɸʤʝʨʠʢʘ, ʚʦ ʨʘʤʢʠ ʥʘ 

ʩʦʮʠʿʘʣʥʘ ʠʥʠʮʠʿʘʪʠʚʘ ʚʦ ʢʦʥʿʫʢʮʠʿʘ ʩʦ 

ʥʠʚʥʠʪʝ ʧʝʨʫʘʥʩʢʠ ʧʘʨʪʥʝʨʠ. ʇʨʦʛʨʘʤʘʪʘ ʝ 

ʥʘʩʦʯʝʥʘ ʜʘ ʠʤ ʧʦʤʦʛʥʝ ʥʘ ʦʜʛʣʝʜʫʚʘʯʠʪʝ ʥʘ 

ʩʝ ʧʨʝʦʨʠʝʥʪʠʨʘʘʪ ʢʦʥ ʧʨʦʠʟʚʦʜʩʪʚʦ ʥʘ 

ʢʚʠʥʦʘʪʘ, ʥʘʤʝʩʪʦ ʝʢʩʧʦʣʘʪʘʮʠʿʘ ʥʘ 

ʨʘʩʪʝʥʠʝʪʦ ʢʦʢʘ ʢʦʝ ʩʝ ʢʦʨʠʩʪʠ ʥʘʿʯʝʩʪʦ ʟʘ 

ʧʨʦʠʟʚʦʜʩʪʚʦ ʥʘ ʧʩʠʭʦʪʨʦʧʥʘʪʘ ʩʫʧʩʪʚʘʥʮʠʿʘ 

ʠ ʜʨʦʛʘ ï ʢʦʢʘʠʥ. 

 

ɿʜʛʨʘʜʘʪʘ ʩʦ ʥʘʿʚʠʩʦʢʘʪʘ ɻʨʠʥ 

ʉʪʘʨ (Green Star) ʦʮʝʥʢʘ 
 

ʉʝʢʦʿʘ ʧʨʘʪʢʘ ʥʘ ʢʮʠʦʥʦʘ ʠ ʫʰʪʝ 612 ʜʨʫʛʠ 

ʧʨʦʠʟʚʦʜʠ ʚʦ ʥʝʩʧʘʢʫʚʘʥʘ ʩʦʩʪʦʿʙʘ, ʥʘʙʘʚʝʥʠ 

ʦʜ ʩʪʨʘʥʘ ʥʘ ʉʝʨʝʩ ʆʨʛʘʥʠʢʩ ʧʨʠʩʪʠʛʘʘʪ ʚʦ 

ʮʝʥʪʘʨʦʪ ʟʘ ʧʘʢʫʚʘˁʝ ʠ ʜʠʩʪʨʠʙʫʮʠʿʘ ʚʦ 

ʆʢʣʝʥʜ, ʟʛʨʘʜʘ ʦʮʝʥʝʪʘ ʩʦ ʥʘʿʚʠʩʦʢʘʪʘ ɻʨʠʥ 

ʉʪʘʨ ʦʮʝʥʢʘ ʟʘ ʩʚʦʿʦʪ ʝʢʦ-ʧʨʠʿʘʪʝʣʩʢʠ ʜʠʟʘʿʥ 

ʠ ʩʝʨʪʠʬʠʮʠʨʘʥʦ ʦʨʛʘʥʩʢʦ ʧʨʦʠʟʚʦʜʩʪʚʦ ʠ 

ʦʧʝʨʘʪʠʚʥʦʩʪ. 
 

ɺʦ ʝʜʥʘ ʧʨʦʩʝʯʥʘ ʥʝʜʝʣʘ, 20 ʢʦʥʪʝʿʝʨʠ ʩʝ 

ʠʩʪʦʚʘʨʫʚʘʘʪ ʠ ʩʝ ʢʦʥʪʦʨʣʠʨʘ ʘʚʪʝʥʪʠʯʥʦʩʪʘ 

ʥʘ ʩʦʜʨʞʠʥʘʪʘ, ʢʚʘʣʠʪʝʪʦʪ ʠ ʙʠʦʣʦʰʢʘʪʘ 

ʙʝʟʙʝʜʥʦʩʪ. Ăʉʠʪʝ ʧʨʦʠʟʚʦʜʠ ʢʦʠ ʥʝ ʛʠ 

ʟʘʜʦʚʦʣʫʚʘ ʥʘʰʠʪʝ ʩʪʘʥʜʘʨʜʠ ʩʝ ʚʨʘ˃ʘ ʥʘʟʘʜ. 

ʊʦʘ ʥʝ ʩʝ ʩʣʫʯʫʚʘ ʯʝʩʪʦ, ʥʦ ʥʠʝ ʧʦʩʪʦʿʘʥʦ 

ʧʨʘʚʠʤʝ ʦʧʩʝʞʥʠ ʢʦʥʪʨʦʣʠ ʥʘ ʩʠʪʝ 

ʧʘʨʘʤʝʪʨʠñ, ʚʝʣʠ ɷʦʟʝʬʩʦʥ. 
 

ɿʛʨʘʜʘʪʘ ʥʘ ʉʝʨʝʩ ʆʨʛʘʥʠʢʩ ʚʦ ʆʢʣʝʥʜ, ʛʦ 

ʦʪʩʣʠʢʫʚʘ ʙʨʝʥʜʦʪ, ʯʠʩʪʘ ʘʪʤʦʩʬʝʨʘ, ʙʝʟ 

ʥʠʢʘʚʠ ʪʦʢʩʠʥʠ, ʠ ʧʨʠʤʝʥʘ ʥʘ ʩʠʪʝ ʥʘʿʚʠʩʦʢʠ 

ʩʪʘʥʜʘʨʜʠ ʟʘ ʯʠʩʪʦʪʘ ʠ ʝʬʠʢʘʩʥʦʩʪ. ʆʪʚʦʨʝʥʘ 

ʚʦ 2014, ʟʜʨʘʜʘʪʘ ʩʦ ʢʦʨʠʩʥʘ ʧʦʚʨʰʠʥʘ ʦʜ 

5217 m2, ʠʤʘ ʥʘʿʩʦʚʨʝʤʝʥ ʤʘʛʘʮʠʥʩʢʠ 

ʧʨʦʩʪʦʨ, ʤʘʛʘʮʠʥ ʩʦ ʩʪʫʜʝʥ ʨʝʞʠʤ ʠ 

ʢʘʧʘʮʠʪʝʪ ʟʘ ʤʝʣʝˁʝ ʠ ʧʘʢʫʚʘˁʝ ʥʘ 

ʩʫʨʦʚʠʥʠʪʝ ʚʦ ʬʠʥʘʣʥʠ ï ʧʦʪʨʦʰʫʚʘʯʢʠ 

ʝʜʠʥʠʮʠ ʥʘ ʧʨʦʠʟʚʦʜʠʪʝ ʦʜ 1 ʜʦ 10 kg. ʀʩʪʦ 

ʪʘʢʘ ʠʤʘ ʠ ʧʦʩʝʙʝʥ ʜʝʣ ʢʘʜʝ ʩʝ ʚʨʰʠ 

ʦʙʨʘʧʦʪʢʘ ʠ ʧʨʝʧʘʢʫʚʘˁʝ ʥʘ ʩʠʪʝ 

ʙʝʟʛʣʫʪʝʥʩʢʠ ʧʨʦʠʟʚʦʜʠ. 
 

ʅʝʿʟʠʥʠʦʪ ʝʢʦ-ʧʨʠʿʘʪʝʣʩʢʠ ʜʠʟʘʿʥ ʚʢʣʫʯʫʚʘ ʠ 

ʩʝʥʟʦʨʠ ʟʘ ʘʚʪʦʤʘʪʩʢʘ ʢʦʥʪʨʦʣʘ ʥʘ 

ʝʣʝʢʪʨʠʯʥʦʪʦ ʦʩʚʝʪʣʫʚʘˁʝ ʠ ʧʨʝʢʨʠʚʢʠʪʝ ʥʘ 

ʧʨʦʟʦʨʮʠʪʝ ʠ ʚʥʘʪʨʝʰʥʠʪʝ ʪʝʤʧʝʨʘʪʫʨʠ ʠ 

ʧʨʦʪʦʢʦʪ ʥʘ ʚʦʟʜʫʭ. ʉʝʨʝʩ ʆʨʛʘʥʠʢʩ ʝ ʚʠʩʦʢʦ 

ʝʥʝʨʛʝʪʩʢʠ ʝʬʠʢʘʩʥʘ ʢʦʤʧʘʥʠʿʘ ʠ ʪʨʦʰʦʮʠʪʝ 

ʟʘ ʝʥʝʨʛʠʿʘ ʩʝ ʧʦʥʠʩʢʠ ʠ ʜʦ 40% ʦʜ ʜʨʫʛʠʪʝ 

ʢʦʤʝʨʮʠʿʘʣʥʠ ʟʛʨʘʜʠ ʩʦ ʩʣʠʯʥʘ ʛʦʣʝʤʠʥʘ 

ʠʟʛʨʘʜʝʥʠ ʩʧʦʨʝʜ ʢʦʥʚʝʥʮʠʦʥʘʣʠʪʝ ʧʨʠʥʮʠʧʠ 

ʥʘ ʜʠʟʘʿʥʠʨʘˁʝ, ʰʪʦ ʨʝʟʫʣʪʠʨʘ ʩʦ ʧʦʛʦʣʝʤʘ 

ʝʬʠʢʘʩʥʦʩʪ ʠ ʧʦʜʦʙʨʘ ʟʜʨʘʚʩʪʚʝʥʘ ʩʦʩʪʦʿʙʘ ʥʘ 

ʚʨʘʙʦʪʝʥʠʪʝ.  

 
 

 
 

 

 

 

GS1 Ăʩʦʙʘñ 
 

ʇʝʜʘʥʪʦʩʪʘ ʥʘ ʉʝʨʝʩ ʆʨʛʘʥʠʢʩ ʚʦ ʝʪʠʢʝʪʠʨʘˁʝʪʦ ʠ 

ʧʦʩʚʝʪʝʥʦʩʪʘ ʢʦʥ ʢʦʨʠʩʪʝˁʝʪʦ ʥʘ GS1 ʩʪʘʥʘʨʜʠʪʝ 

ʝ ʠʤʧʨʝʩʠʚʥʘ. ɿʘ ʪʦʘ ʠʤʘʘʪ ʦʧʨʝʤʝʥʘ ʩʦʙʘ ʢʦʿʘ ʿʘ 

ʥʘʨʝʢʫʚʘʘʪ ĂGS1 ʩʦʙʘñ ʚʦ ʢʦʿʘ ʜʠʟʘʿʥʠʨʘʘʪ ʠ 

ʧʝʯʘʪʘʪ ʤʘʣʠ ʩʝʨʠʠ ʥʘ ʝʪʠʢʝʪʠ ʟʘ ʤʥʦʛʫ ʧʨʦʠʟʚʦʜʠ  

ʠ ʛʦ ʪʝʩʪʠʨʘʘʪ ʢʚʘʣʠʪʝʪʦʪ ʥʘ ʙʘʨʢʦʜʦʚʠʪʝ. ʆʜ 2009 

ʉʝʨʝʩ ʆʨʛʘʥʠʢʩ ʧʦʩʝʜʫʚʘ ʘʢʨʝʜʠʪʘʮʠʿʘ ʟʘ 

ʚʝʨʠʬʠʢʘʮʠʿʘ ʥʘ ʩʦʧʩʪʚʝʥʠʪʝ ʙʘʨʢʦʜʦʚʠ ʠ ʥʠʚʥʘʪʘ 

ʫʩʦʛʣʘʩʝʥʦʩʪ ʩʦ GS1 ʩʪʘʥʜʘʨʜʦʪ. 
 

ɻʣʦʙʘʣʝʥ ɹʨʦʿ ʟʘ ʉʣʝʜʝˁʝ ʥʘ ɽʜʠʥʠʮʘ (Global 

Tracking Item Number) ʩʝ ʜʦʜʝʣʫʚʘ ʥʘ ʩʝʢʦʿʘ ʥʘ 

ʩʝʢʦʿ ʩʧʘʢʫʚʘʥ ʧʨʦʠʟʚʦʜ ʟʘ ʧʦʪʨʦʪʨʦʰʫʚʘʯ ʠʣʠ 

ʧʨʦʜʘʞʙʘ ʥʘ ʛʦʣʝʤʦ, ʘ ʝʪʠʢʝʪʠʪʝ ʥʦʩʘʪ GS1 

ʙʘʨʢʦʜʦʚʠ ʟʘ ʤʝʥʘ˅ʤʝʥʪ ʚʦ ʩʠʥ˅ʠʨʦʪ ʥʘ 

ʩʥʘʙʜʫʚʘˁʝ ʦʜ ʉʝʨʝʩ ʆʨʛʘʥʠʢʩ ʜʦ ʢʨʘʿʥʘʪʘ ʪʦʯʢʘ. 

ʂʦʥʟʠʩʪʝʥʪʥʦ ʥʘ ʙʨʝʥʜʦʪ, ʉʝʨʝʩ ʠʩʪʦ ʪʘʢʘ ʥʘ 

ʝʪʠʢʝʪʠʪʝ ʛʠ ʦʟʥʘʯʫʚʘ ʠ ʣʦʪ/ʙʝʯ ʙʨʦʝʚʠʪʝ, 

ʨʦʢʦʚʠʪʝ ʥʘ ʪʨʘʝˁʝ, ʥʫʪʨʠʪʠʚʥʠʪʝ ʬʘʢʪʠ ʠ ʪʘʤʫ 

ʢʘʜʝ ʰʪʦ ʝ ʧʦʪʨʝʙʥʦ ï ʩʝʨʪʠʬʠʢʘʪʠʪʝ ʟʘ 

ʦʨʛʘʥʩʢʦʪʦ ʧʦʪʝʢʣʦ ʠ ʟʘ ʬʝʨ ʪʨʛʦʚʠʿʘ. 
 

GS1 ʩʪʘʥʜʘʨʜʠʪʝ ʟʘ ʧʦʜʘʪʦʮʠ ʩʝ ʧʦʜʜʨʢʘ ʥʘ 

ʪʦʯʥʦʪʦ ʚʥʝʩʫʚʘˁʝ ʠ ʧʦʩʣʝʜʦʚʘʪʝʣʥʦ ʩʣʝʜʝˁʝ ʥʘ 

ʧʨʦʠʟʚʦʜʠʪʝ ʠ ʝʜʠʥʠʮʠʪʝ ʚʦ ʩʠʩʪʝʤʦʪ ʥʘ ʉʝʨʝʩ 

ʆʨʛʘʥʠʢʩ (ʦʜ 2010 ʩʝ ʢʦʨʠʩʪʠ Microsoft Dynamics 

AX). 
 

ʂʦʤʧʘʥʠʿʘʪʘ ʝ ʨʝʛʠʩʪʨʠʨʘʥ ʢʦʨʠʩʥʠʢ ʥʘ GS1 

ProductRecall NZ ʠ ʢʘʢʦ ʠ ʤʥʦʛʫ ʜʨʫʛʠ ʦʜ 

ʥʦʚʦʟʝʣʘʥʜʩʢʘʪʘ ʧʨʝʭʨʘʥʙʝʥʘ ʠʥʜʫʩʪʨʠʿʘ ʠʤʘʰʝ 

ʧʦʣʟʘ ʦʜ ʤʦʞʥʦʩʪʘ ʜʦʢʦʣʢʫ ʝ ʧʦʪʨʝʙʥʦ ʙʨʟʦ ʠ 

ʣʝʩʥʦ ʜʘ ʧʦʚʣʝʯʘʪ ʧʨʦʠʟʚʦʜʠ ʦʜ ʙʠʣʦ ʢʦʿʘ ʪʦʯʢʘ ʥʘ 

ʩʠʥ˅ʠʨʦʪ ʥʘ ʩʥʘʙʜʫʚʘˁʝ ʧʨʝʜ ʪʦʿ ʜʘ ʜʦʧʨʝ ʜʦ 

ʧʦʪʨʦʰʫʚʘʯʠʪʝ. 

 
ʈʘʩʪ ʥʘ ʢʦʤʧʘʥʠʿʘʪʘ 
 

ʉʝʨʝʩ ʆʨʛʘʥʠʢʩ ʝ ʜʦʙʨʦ ʧʦʟʠʮʠʦʥʠʨʘʥ ʟʘ 

ʧʦʥʘʪʘʤʦʰʝʥ ʨʘʩʪ ʧʦʨʘʜʠ ʟʘʠʥʪʝʨʝʩʠʨʘʥʦʩʪʘ ʥʘ 

ʧʦʪʨʦʰʫʚʘʯʠʪʝ ʥʝ ʩʝʤʦ ʦʜ ʅʦʚ ɿʝʣʘʥʜ, ʪʫʢʫ ʠ ʦʜ 

ɸʚʩʪʨʘʣʠʿʘ, ʟʘ ʦʨʛʘʥʩʢʘʪʘ ʭʨʘʥʘ ʚʦ ʩʫʧʝʨʤʘʨʢʝʪʠʪʝ 

ʠ ʩʧʝʮʠʿʘʣʠʟʠʨʘʥʠʪʝ ʧʨʦʜʘʚʥʠʮʠ. Ăʅʠʝ ʧʦʩʪʦʿʘʥʦ 

ʩʣʝʜʠʤʝ ʰʪʦ ʩʝ ʩʣʫʯʫʚʘ ʥʘ ʧʦʣʝʪʦ ʥʘ ʥʦʚʠ 

ʧʨʦʠʟʚʦʜʠ ʠ ʧʦʙʘʨʫʚʘʯʢʘʪʘ ʥʘ ʧʘʟʘʨʠʪʝ ʰʠʨʫʤ 

ʩʚʝʪʦʪ ʠ ʙʘʨʘʤʝ ʥʘʯʠʥ ʠʩʪʦʪʦ ʜʘ ʛʦ ʜʦʥʝʩʝʤʝ ʠ ʚʦ 

ʅʦʚ ɿʝʣʘʥʜ. ʀʩʪʦ ʪʘʢʘ ʥʠʝ ʮʝʣʠʤʝ ʜʘ ʙʠʜʝʣʝ 

ʣʠʜʝʨʠ ʚʦ ʦʙʣʘʩʪʘ ʥʘ ʠʥʦʚʘʮʠʠʪʝ ʧʦʚʨʟʘʥʠ ʩʦ 

ʦʨʛʘʥʩʢʘʪʘ ʭʨʘʥʘñ, ʚʝʣʠ ʅʦʝʣ ɷʦʟʝʬʩʦʥ. 
  

ʅʘʿʥʦʚʦʪʦ ʝ ʪʦʘ ʰʪʦ ʧʨʦʠʟʚʦʜʦʪ ʥʘ ʉʝʨʝʩ 

ʆʨʛʘʥʠʢʩ (ʫʞʠʥʢʘ ʦʜ ʤʦʨʩʪʢʘ ʪʨʝʚʘ) Seaweed 

Snacks ʝ ʧʨʦʛʣʘʩʝʥ ʟʘ ʥʘʿʧʦʧʫʣʘʨʝʥ ʥʦʚ ʧʨʦʠʟʚʦʜ 

ʟʘ 2015, ʉʦ ʧʦʪʝʢʣʦ ʦʜ ʂʦʨʝʘ, ʦʚʦʿ ʢʨʮʢʘʚ, ʪʝʥʦʢ 

ʢʘʢʦ ʣʠʩʪ ʭʘʨʪʠʿʘ ʜʝʩʝʨʪ ʠʣʠ ʫʞʠʥʢʘ, ʝ ʥʘʧʨʘʚʝʥ 

ʦʜ ʦʨʛʘʥʩʢʠ ʣʠʩʪʦʚʠ ʦʜ ʅʦʨʠ ʤʦʨʩʢʘ ʪʨʝʚʘ. ʅʝ 

ʩʘʤʦ ʰʪʦ ʩʝ ʤʥʦʛʫ ʚʢʫʩʥʠ, ʪʫʢʫ ʩʝ ʠ ʙʦʛʘʪʠ ʩʦ 

ʭʨʘʥʩʣʠʚʠ ʩʦʩʪʦʿʢʠ ʠ ʦʙʝʟʙʝʜʫʚʘʘʪ 100%. ʆʜ 

ʧʨʝʧʦʨʘʯʘʥʠʦʪ ʜʥʝʚʝʥ ʚʥʦʩ ʥʘ ɱʦʜ.  

 

ɺʦ ʨʝʜʦʪ ʥʘ ʥʝʦʜʘʤʥʘ ʣʘʥʩʠʨʘʥʠ ʧʨʦʠʟʚʦʜʠ ʥʘ 

ʉʝʨʝʩ ʆʨʛʘʥʠʢʩ, ʛʦʣʝʤʦ ʚʥʠʤʘʥʠʝ ʧʨʝʜʠʟʚʠʢʘʘ ʠ 

ʩʪʘʥʘʘ ʛʦʣʝʤ ʭʠʪ ʢʘʿ ʧʦʪʨʦʰʫʚʘʯʠʪʝ - ʩʦʣʝʥʠʪʝ 

ʢʘʨʘʤʝʣʠʟʠʨʘʥʠ ʦʨʛʘʥʩʢʠ ʦʜʛʣʝʜʘʥʠʪʝ ʠʥʜʠʩʢʠ 

ʦʨʝʚʠ.  
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